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Annotation: This article discusses the types of image and the essence of its content. When we
talk about the subject of image, we usually understand a person's appearance, their style of dress,
their attitudes, and their relationships with others and how they affect them. Image also depends
on how a person presents themselves and how they portray themselves to others. This includes not
only appearance, but also internal characteristics, behavior, and communication styles.

Image (English image - image, image) is a specific synthetic image that arises in people's minds
in relation to a specific person, organization or other social object, embodies information about
the perceived object and encourages social behavior.

Annotatsiya: Ushbu maqolada imidj turlari va mazmun mohiyati haqida so‘z yuritilgan. Imidj
mavzusi haqida gapirganda, odatda insonning tashqi ko‘rinishi, ularning kiyinish uslubi, tutumlari
va atrofdagilar bilan alogalarini va ularga qanday ta’sir qilishini tushunamiz. Imidj, shuningdek,
insonning o°zini qanday namoyon etishi va boshqalarga qanday tasavvur o‘rgatishiga bog‘liq. Bu
nafaqat tashqi ko‘rinish, balki ichki xususiyatlar, xulg-atvor va kommunikatsiya uslublarini ham
0°z ichiga oladi.

AHHOTauMsi: B aHHON cTaThe paccMaTpUBAIOTCS THIBI M300paKEHUH M CYIIHOCTh KOHTEHTA.
Korga MbI roBOpUM 0 TeMe MMHIKA, MBI OOBIYHO MMEEM B BHJy BHELIHWUH BHUJ YEJIOBEKA, €To
CTHJIb B OJICXK/IC, €r0 OTHOIIEHHE K )KHU3HH, €r0 B3aMMOICHCTBHE C OKPYKAIOIIUMHU U TO, KaK OHU
Ha HEero BIUSIOT. MUK Takke 3aBHCUT OT TOTO, KaK YeIOBEK ce0sl MPEToTHOCUT U Kakoi o0pas
OH co3naet i Apyrux. Cro/1a BXOAUT HE TOJIBKO BHEIIHOCTh, HO M BHYTPEHHHE XapaKTEPUCTUKH,
IIOBE/ICHHUE U CTHJIN OOIICHMSL.

The word "image" is often used to express the image of a person, thing or event, its appearance.
When talking about the types of images and the essence of content, this term appears in different
forms in literature, art, media and other fields.
Image types can be:
Appearance: The appearance of a person or thing, the way they dress, facial expression, physical
condition, etc. This often affects how people perceive each other.
Self-image: People's inner world, mental state, behavior and emotions. It is different from the
outside and is often hidden or not realized.
Artistic Image: Images created in literature, art, film, or music. These images describe the theme,
atmosphere, or author's point of view of the works.
Social image: The reputation, behavior and social position of a person or group in society. Social
image can lead to success, respect or rejection among people.

When it comes to the essence of content, images always serve to convey some information or
message.

Through them, we can perceive the world, people or events differently. Images often

evoke emotional responses and influence the reader's or viewer's perception.
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The essence of images is that through them we get a clear idea of the world, people or
events. Each image is created to convey some information or show the characteristics of
something. With the help of images we:

Expressing Emotions: Images can evoke strong emotional responses. For example, dark colors
or negative images can represent fear or depression.

Understanding the Imaged Object: Images are used to provide a better understanding of people
or things. For example, in literature or art, a person's inner problems, outlook or life situation are
shown through an image.

Symbolic Expression: Images often have a symbolic or symbolic meaning. For example, abstract
concepts such as sadness, hope, love can be expressed through artistic images.

The content and meaning of images change depending on the context in which they are
placed and by whom they are perceived. They are used as powerful tools in human
communication, in works of art, or in social life.

When talking about how to create an image, it often depends on the following factors:
Appearance: dress, grooming and health.

Communication style: speaking style, volume and body language.

Social relationships: how to relate to other people, manners and trust.

Internal characteristics: self-respect, willingness to change and respect for others.

Image plays a big role not only in personal life, but also in the professional environment. It is very
difficult to determine the most important factor in image creation, because it depends on many
factors. However, self-confidence is often seen as the most important factor. When a person has
self-esteem and inner confidence, it affects their appearance, relationships with others, and social
interactions.

Confidence is especially noticeable through communication and body language.

For example, a person's posture, eye contact, or tone of voice can have a strong impact on
others. In addition, feeling good about yourself, looking at yourself and looking for perfection
also play an important role in creating an image, but it is effective only when it is combined with
inner confidence and capacity.

On the other hand, friendly and open communication is also very important in creating an
image. When interacting with others, being positive and sincere is important in creating an image.
Also, appearance is of course very important in creating an image.

The image is a complex socio-psychological one that has gained great importance in
modern society is a concept. It affects not only the cognitive process of a person, but also his
status in society and has a direct impact on the "image" created in relation to him.

This is an analysis of the concept requires an interdisciplinary approach. At the same time,
digital technologies and social networks In today's advanced era, the formation and management
of personal and corporate image is more is becoming relevant. Therefore, this article is a socio-
psychological image to discuss issues such as its characteristics, its formation and role in society
aimed at.
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