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Abstract. The protection of customer data and privacy is a critical issue in the insurance
industry due to the sensitive personal, financial, and health information handled by insurers.
Effective data protection mechanisms enhance trust, comply with regulatory requirements, and
mitigate legal and reputational risks. This study examines customer data protection practices in
insurance companies in Uzbekistan, analyzes the regulatory framework, and evaluates
technological and organizational strategies for ensuring privacy. Using case studies, legislative
review, and international comparisons, the research highlights key practices such as data
encryption, secure storage, access control, privacy policies, and employee training. Findings
indicate that while some companies have implemented advanced privacy measures, challenges
such as inconsistent regulatory compliance, limited IT security awareness, and inadequate
monitoring persist. The study concludes that a comprehensive approach combining technical,
organizational, and legal measures is essential for safeguarding customer information in the
insurance sector.

Keywords: customer data, data protection, privacy, insurance companies, cybersecurity,
regulatory compliance, Uzbekistan, information security, IT governance, personal data

Introduction

Insurance companies process vast amounts of sensitive information, including personal
identification, health records, financial data, and policy details. Protecting this information is
crucial to maintain client trust, prevent data breaches, and ensure compliance with national and
international regulations. In Uzbekistan, increasing digitalization of insurance services, including
online policy issuance, electronic payments, and customer portals, has intensified the need for
robust data protection and privacy measures.

The effective management of customer data requires a combination of technological tools,
organizational policies, and regulatory compliance. Failure to protect customer information can
result in financial losses, reputational damage, regulatory penalties, and legal liabilities.
International standards, such as ISO/IEC 27001 and GDPR principles, provide frameworks for
ensuring data privacy and security, but local adaptation and enforcement are essential for the
Uzbek context.

This study aims to analyze current practices for customer data protection in Uzbekistan’s
insurance sector, identify gaps in privacy safeguards, and propose strategies to enhance security
and trust in digital insurance services.

Literature Review

Globally, data protection and privacy are recognized as core responsibilities for insurers.
OECD (2023) emphasizes that robust data governance strengthens consumer trust and supports
business continuity. Swiss Re Institute (2023) notes that data breaches can lead to financial
losses, regulatory fines, and long-term reputational harm.

In Uzbekistan, Abdullaev & Karimov (2022) highlight that insurance companies are
adopting encryption, access controls, and secure digital storage to safeguard customer
information. Rakhimov (2023) underscores the importance of employee training and
organizational policies to prevent unauthorized access or misuse of data. Comparative studies

274

! https://www.ijmrd.in/index.php/imjrd/ “t :



mailto:eldornozimov@gmail.com
https://orcid.org/0000-0003-1580-8654

INTERNATIONAL MULTI DISCIPLINARY JOURNAL FOR RESEARCH &

DEVELOPMENT
eISSN 2394-6334 Volume 13, issue 03 (2026)

indicate that integrating technical, organizational, and legal measures creates a comprehensive
privacy protection framework that mitigates cyber and operational risks.

Methodology

This research employs qualitative and analytical methods. It reviews Uzbekistan’s
legislative framework for personal data protection, examines data privacy practices in leading
insurance companies, and compares these practices with international standards. Secondary
sources include government regulations, company reports, academic studies, and international
guidelines. The study evaluates technological safeguards (encryption, secure storage, access
control), organizational policies (privacy rules, employee training), and compliance mechanisms
to assess the effectiveness of customer data protection.

Results and Discussion

The study reveals that several insurance companies in Uzbekistan have implemented data
protection measures such as encrypted databases, secure IT networks, access restrictions, and
privacy policies. Employees receive training on handling sensitive information, and customer
consent procedures are in place for data processing.

Despite these initiatives, challenges remain. Smaller insurers often lack advanced IT
infrastructure, leading to potential vulnerabilities. Awareness of data protection among staff and
clients is uneven, and monitoring of compliance is inconsistent. Regulatory requirements for data
privacy are evolving but require clearer guidelines and enforcement mechanisms.

International experience demonstrates that integrating technical safeguards with
organizational policies, continuous monitoring, and regulatory compliance is essential. Digital
audits, automated alerts for suspicious activity, and scenario testing improve the effectiveness of
data protection programs. Collaboration with IT specialists and cybersecurity firms enhances
resilience against emerging threats.

Overall, the findings indicate that while progress has been made, Uzbekistan’s insurance
sector needs a systematic, multi-layered approach to ensure consistent and comprehensive
protection of customer data.

Conclusion and Recommendations

Customer data protection and privacy are critical for maintaining trust, operational integrity,
and regulatory compliance in insurance companies. In Uzbekistan, initiatives to secure sensitive
information are growing but remain uneven across the sector.

Key recommendations include:

1. Strengthening regulatory frameworks to provide clear, enforceable guidelines for data
privacy and protection.

2. Implementing comprehensive IT security solutions, including encryption, secure storage,
access control, and intrusion detection.

3. Conducting continuous employee training on data protection, privacy policies, and
cybersecurity practices.

4. Establishing systematic monitoring, auditing, and reporting mechanisms for data
protection compliance.

5. Encouraging digital innovation in privacy protection, including automated alerts and risk
detection systems.

6. Promoting public awareness of data privacy rights and obligations to increase trust and

transparency.
7. Collaborating with IT and cybersecurity experts to enhance resilience against emerging
threats.
275
O30 EEsE
! https://www.ijmrd.in/index.php/imjrd/ “t :




INTERNATIONAL MULTI DISCIPLINARY JOURNAL FOR RESEARCH &

DEVELOPMENT
eISSN 2394-6334 Volume 13, issue 03 (2026)

By implementing these measures, Uzbekistan’s insurance companies can improve customer
trust, comply with international standards, and safeguard sensitive data in an increasingly
digitalized environment.
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