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ABSTRACT: This study examines the problem of developing creativity in university
students within the context of modern higher education. The research highlights the limitations
of traditional educational models, which are primarily based on reproductive learning and
convergent thinking, restricting students’ ability to think independently and creatively. In
contrast, the study emphasizes the importance of fostering divergent thinking as a key
component of creativity, enabling students to generate multiple solutions and approach problems
from different perspectives. The paper analyzes the philosophical and psychological foundations
of creativity, considering it as an essential characteristic of human individuality and intellectual
development. Special attention is given to the role of education in shaping creative competencies,
as well as to the need for transforming teaching methods, curricula, and teacher-student
interaction. The findings suggest that creativity can and should be systematically developed
across all academic disciplines, not only in traditionally “creative” fields. The study concludes
that integrating creativity into higher education is crucial for preparing competitive, flexible, and
innovative specialists capable of solving real-life problems in rapidly changing environments.
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INTRODUCTION
The goal of our research is to develop personal creativity in University students. What

prevents this, when it would seem that everyone has long agreed that society needs creative
graduates, creative specialists? The answer is obvious: the education system itself. Much has
been written about the shortcomings of the education system: we do not teach our students to be
active, creative individuals, preferring a long-outdated reproductive model of education. In most
cases, the teacher tries to give as much material as possible at the lecture, to tell everything,
without giving students the opportunity to understand the material themselves, to think of
something, to find answers to questions. Students can only come to the practical class and tell all
what they heard at the lecture. Western countries have long ago moved away from this type of
training: they do not give ready-made answers to all questions, and students ' originality and
flexibility of thinking are always welcome. A logical question arises: is it possible to teach
creativity? The answer, in our opinion, is unambiguous. It is possible, and it should be done not
only in schools, but also at the University. Changes are needed not only for the position of
teachers, but also for curricula that do not have disciplines that specifically teach creativity and
creative thinking.

This applies to all specialties, not just creative ones. If you need to teach mathematics,
physics, or a foreign language, then why don't you teach creativity, because it's no secret that
employers make creativity one of the most important requirements for an applicant, as well as in
any resume, you can find creativity among the personal advantages of an applicant. The word
"creativity" has become fashionable, but if you look at it, no one really knows what it means.
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This word was first used by the American psychologist joy Paul Guilford in 1959, understanding
creativity as a special kind of thinking. The so-called divergent ("divergent, going in different
directions") thinking, which allows many ways to solve a problem, leads to unexpected
conclusions and results. Such thinking is contrasted with convergent ("converging") thinking
aimed at the only correct solution. Human uniqueness and individuality are closely linked to the
problem of creativity. The development of personal creativity as a subject of scientific research
has a peculiar specificity: in the scientific description, "creativity" is identified with the concept
of "creativity" and its derivatives (prerequisites for creativity, General and special specifically
teach creativity and creative thinking.

This applies to all specialties, not just creative ones. If you need to teach mathematics,
physics, or a foreign language, then why don't you teach creativity, because it's no secret that
employers make creativity one of the most important requirements for an applicant, as well as in
any resume, you can find creativity among the personal advantages of an applicant. The word
"creativity" has become fashionable, but if you look at it, no one really knows what it means.
This word was first used by the American psychologist joy Paul Guilford in 1959, understanding
creativity as a special kind of thinking the so-called divergent ("divergent, going in different
directions") thinking, which allows many ways to solve a problem, leads to unexpected
conclusions and results. Such thinking is contrasted with convergent ("converging") thinking
aimed at the only correct solution, where there is a danger of leaving the scientific foundations of
the nature of creativity. Therefore, it makes sense to consider and analyze scientific research on
the structure and content of the concept of "creativity" from a psychological point of view. Why,
in most cases, are the tasks and problems that students face aimed at using convergent thinking?
The most significant advantage of traditional intellectual search over creative search is that it is
guaranteed to lead to an acceptable (in most cases for the teacher) result. But this is only possible
with a few assumptions: ﻿ ﻿ the problem or task in principle has the only correct solution or a
clearly limited range of correct solutions; ﻿ ﻿ A well-known algorithm for solving this
problem; ﻿ ﻿ There is a complete and correct initial data for its solution.

It must be recognized that most educational tasks that a person they are trained to solve
problems at school, and then at the University, are built in this way and are solved in accordance
with the convergent strategy of intellectual search. Perhaps this is one of the explanations for the
fact that many excellent students who do well with academic tasks are helpless when trying to
solve real problems that lie in wait for them both at work and in other life situations. Statistics
show that 80 % of life success depends on the creativity of a person, and only 20 % on his
intelligence.

It is obvious that not all real life and professional tasks and problems that a person faces
correspond to the above assumptions. A significant number of situations do not fully respond to
them or do not respond at all, especially if you have to act in rapidly changing conditions. This
often concerns the judgment about the completeness and accuracy of the source data. When
faced with any life problems, we are almost alwavs forced to act in situations. Human
uniqueness and individuality are closely linked to the problem of creativity. The development of
personal creativity as a subject of scientific research has a peculiar specificity: in the scientific
description, "creativity" is identified with the concept of "creativity" and its derivatives
(prerequisites for creativity, General and special abilities, potential, etc.), where there is a danger
of leaving the scientific foundations of the nature of creativity. Therefore, it makes sense to
consider and analyze scientific research on the structure and content of the concept of
"creativity" from a psychological point of view. Why, in most cases, are the tasks and problems
that students face aimed at using convergent thinking? The most significant advantage of
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traditional intellectual search over creative search is that it is guaranteed to lead to an acceptable
(in most cases for the teacher) result. But this is only possible with a few assumptions:

﻿ ﻿ The problem or task in principle has the only correct solution or a clearly limited
range of correct solutions; ﻿ ﻿ A well-known algorithm for solving this problem;

﻿ ﻿ There is a complete and correct initial data for its solution. It must be recognized that
most educational tasks that a person they are trained to solve problems at school, and then at the
University, are built in this way and are solved in accordance with the convergent strategy of
intellectual search. Perhaps this is one of the explanations for the fact that many excellent
students who do well with academic tasks are helpless when trying to solve real problems that lie
in wait for them both at work and in other life situations. Statistics show that 80 % of life success
depends on the creativity of a person, and only 20 % on his intelligence. It is obvious that not all
real life and professional tasks and problems that a person faces correspond to the above
assumptions. A significant number of situations do not fully respond to them or do not respond at
all, especially if you have to act in rapidly changing conditions. This often concerns the
judgment about the completeness and accuracy of the source data. When faced with any life
problems, we are almost alwavs forced to act in situations where the information we know is
obviously incomplete, and in the reliability of the information that is available to us, it is
impossible to be completely sure. And since this is the case, traditional intelligence does not
guarantee that the problem will be solved adequately, even if we know exactly how to solve it.

In creative thinking, it is not so much how true certain elements of information are, but how
useful a particular combination of them seems, whether it will allow us to see the problem in a
new, unusual perspective, and see possible ways to solve it. Ideas should be evaluated by the
teacher not so much from the position of right / wrong, but from the position of functionality,
originality, applicability in specific conditions.
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